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Content Marketing Institute

Having a website is a must in the digital age. Even computer software godfather, Bill Gates 

said: “If your business isn’t on the Internet, your business will be out of business.”  Everyone 

is online, it seems. And everyone is battling for a piece of the pie – a share of the market.


Let’s say you’ve already built a fantastic website, secured a killer domain name, designed 

a beautiful and functional layout and written some decent content. Now what? Is anyone 

actually visiting your site? Or do the analytics show a flat line? 


If you’re struggling to drive traffic to your website, you're not alone. A 2019 survey done by 

 shows that 61% of content professionals are unsure what is 

most important to their audiences, 50% are confused about the goal of the audience at    

a particular stage of the customer's journey, and 49% don’t know all the steps in the 

customer's journey.
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The best ways to drive traffic 
to your website

https://contentmarketinginstitute.com/wp-content/uploads/2019/04/2019_ContentTECH_Research.pdf


Running a website consists of so many processes, so it’s 

understandable if website owners experience difficulties 

keeping up with the times. Between writing a new blog post, 

building up a social media presence, and strategising for         

a new email campaign, it's hard to stay on top of metrics in 

order to know what’s driving traffic to your site and what isn't.
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Understanding different types of traffic
Before we discuss ways to drive traffic to your website, it’s useful to understand what the 

difference is between types of traffic. This helps you visualise the steps you need to take. 

There are two main types you should be aware of  – organic and paid traffic.

51 percent of all website traffic is organicData shows that around . So optimising your 

website’s SEO to the fullest should produce very good results. After all, who would pass on     

a free and profitable method to drive traffic to their website?

Organic traffic is the number of site 

visitors who come to your website from 

search engines like Google or Bing.

Paid traffic is generated by visitors who 

land on your site through advertisements 

(such as Google Adwords and Facebook 

Ads), promotional or affiliate links, and 

other paid methods.

https://www.brightedge.com/resources/research-reports/content-optimization


That said, you need to understand that organic traffic is a long term investment. Getting 

your site to rank on the first page of a search engine is a competitive battle. You can expect 

few meaningful results for months, especially if your site’s niche is part of an oversaturated  

industry. IIf you want to see immediate results, your aim should be paid traffic. You can set it 

up within minutes and start seeing results on the same day.


The majority of ad services also offer different targeting options to increase the outreach of 

the ad to your target market and audience. You can choose who sees your ads based on 

location, age, sex, and other criteria. Seeing instant results in terms of traffic to your website 

is the ideal scenario but it comes at a cost. If you’re willing to go the paid traffic route, be 

prepared to spend a fair bit of money on ads. Advertising costs can break the bank, 

particularly in certain markets where there is a lot of competition.With this in mind, we’ve 

built a list to guide you on the best ways to drive traffic to your website, generate more 

leads, and improve ROI the organic way. Your website doesn’t have to suffer from a lack of 

traffic even if you can’t afford to invest in paid ads. In this article, we’ll show you easy steps to 

drive traffic to your website.
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While encouraging traffic to your website is not necessarily  a simple task, there are some 

simple rules about how the internet runs that you can learn. Let’s take a look at some of the 

most effective ways to drive traffic to your website without breaking the bank.

Inbound Marketing

Content is the heart of every site. Engaging content will keep your visitors coming back 

over and over again. And if you’ve hit all the right buttons with yours, they’ll even share 

your content for you.


Content creation is part of , which focuses on attracting the right 

people to your company. But in order to know what type of content will attract the right 

visitors to your website, you should know your buyer persona. Knowing your audience 

means you can create content that will attract them to your website.
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How to drive more traffic to your website

Create quality content01

https://www.hubspot.com/inbound-marketing


So what are the ways to write good content that will attract the right audience?           

Follow these steps:

It is not enough to just have content on your page. You must have ‘good content’. But what 

does that mean? Google has been known to favour sites that are seen as an authority in 
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Identify your buyer persona. Learn more about your audience, their problems and 

demographics including location, age, gender, interests and more.


Conduct SEO research. Learn what your audience is searching for in search engines so you 

build your content around the keywords they are using.


Write a draft. Begin by drafting a post that answers your audience's questions.


Publish your post on your blog.


Promote your blog post on your social media channels and email newsletters to generate 

traffic. Pages and posts that generate more traffic rank higher in search engines.

Increase your expert content



their field. To be seen as an expert, you can follow the pillar/topic cluster model for your 

website. A pillar page is essentially a longer post that covers all aspects of a topic. It is 

then surrounded by "cluster content," or supporting blog posts, which target relevant long 

tail keywords that show you've covered a topic in detail. Focusing on long-term traffic will 

help you rank higher on search engines.


Check out some tips below on how to write great content that can drive traffic to your 

website:

08
26

Google Keyword Planner Semrush

Research keywords. Your content should be built around the main keywords people look 

for. Think of it as the topic. Your keywords should be relevant and have quite high traffic. 

You can use  or  for more in-depth keyword analysis.


Create strong headlines. People decide whether to open a page before they’ve even 

finished the title, so the catchier the better.


Don’t use long sentences and big words. Most people skim over your content to find the 

information. Simplicity and clarity are of paramount importance.

https://ads.google.com/home/tools/keyword-planner/
https://www.semrush.com
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Write informative content. Your content should provide answers. Avoid fluff for the 

sake of word count.


Add images and videos. A wall of text will drive readers away. Give your visitors some 

breaks with visual elements relevant to the context.

When it comes to writing great content, practice is key. But so is revision and optimisation – 

don’t be afraid to go back and update posts or pages that are not up to the current trends. 

You want your entire website to be on point.

punished on social media

negative experience

Social media can make or break a business or a brand. It is not a new strategy but it’s fast 

becoming websites’ most preferred method of audience outreach. And it’s not just about 

posting on social media platforms anymore – consumers are looking for relatable, real 

content that adds value.


Think of it this way – insincerity is  but sincerity (even when 

related to a ) is rewarded.  While platforms like YouTube or Pinterest  

The importance of organic social media

https://www.yahoo.com/news/social-media-users-engaged-bloggers-sponsored-instagram-post-094235437.html
https://www.irishcentral.com/culture/paul-stenson-elle-darby-publicity-invoice
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generate a lot of traffic, the main channels consumers use to engage with brands and 

businesses remain Facebook, Instagram, and Twitter.


As the Internet grows and matures, so do consumer tastes. Spamming them with offers 

is a thing of the past. Social media marketing is all about creating value. If you don't want 

users scrolling past your post, you need to offer them value. Craft content that speaks 

directly to them and actively engage them in a dialogue. People love when brands like 

and reply to them — it humanises your business, and will keep people coming back for 

more content.

The easiest way to foster and retain a large social media following is by engaging with 

your community. The more brand recognition you have, the more traffic it will drive to your 

website. One way to achieve brand recognition is to communicate with your community 

across social media channels.


If you’re just starting out, you could participate in Facebook group discussions in your 

industry or location, answer questions on public forum websites, and interact with your 

Grow your online community



11
26

05

website. One way to achieve brand recognition is to communicate with your community 

across social media channels.


If you’re just starting out, you could participate in Facebook group discussions in your 

industry or location, answer questions on public forum websites, and interact with your 

followers on social media. Just remember, being helpful and approachable generally 

beats spamming users with information and offers, as there are more opportunities for 

two-way interaction.

Contests and giveaways are efficient ways to drive traffic to your website and engage 

your consumer base. They can give you a quick boost in visibility, and also reward your 

followers. Try hosting giveaways on social media, through email lists, or both.


The key to running successful contests and giveaways is to define your goals when 

creating one — whether it’s Awareness, Consideration, or Conversion.

Consider prize draws, contests and giveaways
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Awareness — helps you reach new people and generate interest.

Consideration — helps people to visit your website and look for more information.

Conversion — helps encourage visitors to buy your products.

Next, your job is to create a contest or giveaway that catches the attention of your 

audience. There are some things you have to do:

Write an excellent  description  — make it be short, interesting and relatable.


Provide appealing visual elements — ones that would stop users when they’re scrolling 

and compel them to click on your post. It could be pictures, infographics, or videos.


Update your notifications once the campaign ends — change the picture and edit the 

descriptions a little. If you use the same information for months, it’ll lose impact


Create an informative landing page — you only have a few seconds to keep visitors from 

bouncing away from your site, so make sure the landing page is informative and valuable.
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Turning to your current readers and customers is a great way to drive traffic to your 

website. Every time you post a new blog or have a new offer, you can promote it to your 

followers/subscribers for a quick traffic boost. Repeat readership is helpful for traffic with 

content-heavy sites and it can also help with conversions, and lead generation.


To this effect, creating and building an email list is the most effective strategy. To get on 

the right track, you can use:

Generate custom content offers for visitors that require them to provide an email address 

to receive. Include CTAs (calls to action) for content offers on your website.


Easy-access newsletter sign-up: Include sign-up forms on your website placed on each 

page - from your homepage to your about page. Make the signup button easy to spot 

and use.  


Social media: Promote your email newsletter on social media through a post or 

contest/giveaway. Encourage users to subscribe by sharing parts of your content for free 

or offering a preview of upcoming posts.

How to build email lists
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email marketing services

MailChimp Constant Contact

To start an email marketing campaign, you can use  like 

 and . You can try their free versions to decide and then 

upgrade to the premium plans as your site grows.

Optimising your website for SEO is a must these days. It’s the simplest way to make help 

your website rank higher in search engine result pages (SERPs) and drive traffic to your 

website. 


SEO optimisation begins with a simple keyword research for your content or topic of interest. 

You can use tools to measure how many people look for, click on and read the posts for a 

specific keyword and how high the competition is. There are a lot of tools for this purpose, 

the most popular one being Google Keyword Planner. It is useful for looking up keyword 

ideas or historical metrics (average monthly searches, competition, etc).


From there, you can determine which keywords you want to use that can rank well on 

search engines. When we talk about SEO, it’s important to distinguish between:

Optimise your SEO

https://www.000webhost.com/blog/best-email-marketing-services
https://mailchimp.com
https://www.constantcontact.com/global/home-page
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Google Analytics Ahrefs SEMrushTools such as , , and  can all be used to develop a sound 

SEO strategy to generate traffic to your website. Use them to analyse what's working on 

your site and what isn't. Plus, these help you come up with ideas for content that has 

potential for high traffic.


When creating content for your website, make sure to focus on on-page SEO first. This 

will help you make  your site better suited for search engines and visitors alike. When 

optimizing your site for on-site SEO, keep in mind the importance of:

Which is anything you can do to promote your websites — such as 

link building, social media marketing, social bookmarking, and more.

Off-site SEO

On-site SEO Which is the act of optimising different parts of your website, 

including the content. It is on-page SEO that helps your website 

rank higher in search engines and bring in more traffic. On-page 

SEO elements include page title, header, meta description, image 

alt-text, and the URL, to name a few.

https://analytics.google.com/analytics/web/provision/#/provision
https://ahrefs.com
https://www.semrush.com
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Meta descriptions – are the short description of web pages shown on SERPs. Like the 

title tags, it should contain the main keywords so search engines and visitors can 

understand what your page is about.


Title tags – create a catchy title with the main keyword in it. It should be about 70 

characters or less.


Header tags – break your content into sections with header tags (H1 to H6).


Alt text for images – is used to describe images on the web. It helps search engine 

crawlers to understand the images.

Internal linking

When a visitor comes to your website, your goal is to get them to continue reading other pages 

of it. That's where internal links — links to other pages on your site — come in. When readers click 

on and visit other pages of your website they're more likely to convert and become a client. You 

can create an internal linking structure using the pillar/cluster model, which will boost your site's 

credibility on search engines, while also increasing the likelihood of a conversion.
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Quality backlinks

Guest blog posts

Websites with a lot of traffic rank higher in search engines. To achieve a better ranking 

for your site, you need to be an authority in your field. One way to do that is by acquiring 

quality backlinks. The best scenario is when a websites with high authority links to your 

site, but that is not easy to accomplish. When a website backlinks to your site this helps 

boost rankings and drives referral traffic. Consistent high-quality backlinks from relevant 

websites improve your rankings in SERP and, as a result, drive organic traffic to your 

website.


Backlinks can also drive a substantial amount of referral traffic. Any time your website, 

blog post or business are mentioned on a popular news website you will see referral 

traffic coming through.

Writing guest posts is another way to generate traffic to your website. Guest posting is a 

great way to show that you're active in your community, while also linking to your website.  
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11 The importance of mobile-friendly design

A good  guest posting strategy includes pinpointing websites that are a good fit for your 

company and pitch to them your suggestions for posts. Usually, guest posting goes both 

ways, which means you will also have to post other people’s content on your site. This way, 

you work towards building a network of contacts that contribute to driving traffic to your 

website.


Such additional media coverage is a great way to drive brand awareness for your 

company.  People appreciate good word of mouth and more likely to visit a site that has 

been recommended by others. Quality backlinks in their stories will drive folks back to your 

site because it provides great third-party validation for your business. Posts about new 

products   or services, your brand culture, or even industry expertise thought leadership 

can all be great drivers for a reader who hasn’t heard of your company before and wants 

to learn more.

mobile phones account for 52% of all 

web traffic

The present is digital but the future is mobile. Even now, 

. 66.5% of individuals in key digital markets will have a smartphone by the end of 

https://wearesocial.com/us/blog/2018/01/global-digital-report-2018
https://wearesocial.com/us/blog/2018/01/global-digital-report-2018
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2019. The rapid spread of mobile technology is transforming media consumption and 

marketing communication across the world. This is why having a mobile-friendly design 

is crucial to the user experience on your site. If your website is not mobile-friendly, users 

might never come back. You’ll lose a huge portion of potential traffic.


But what kind of website is considered mobile friendly? That’s simple: it should be 

responsive, intuitive and visually appealing (clean and easy to navigate). To build             

a responsive website, you’ll either have to hire a developer or use responsive website 

themes and templates. The most popular ones are WordPress and Wix.


Having a mobile-friendly website means it will rank higher on mobile searches. For small 

business a mobile presence is a must. It is the device customers are going to be using to 

find the brand and even purchase the products and services it offers. When done right,   

a mobile-friendly site can result in user engagement, which can boost a brand’s lift by 

over 300%.
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Facebook advertising

As mentioned earlier, paid traffic is another way to increase the visibility of your website. 

It can be a bit costly but produces good results that are worth looking into. You can run 

pay-per-click or retargeting ads on search engines. Alternatively, you can run sponsored 

Alternatively, you can run sponsored posts or ads on social media networks like 

Facebook, Twitter, LinkedIn and Instagram. Typically, a combination of different types of 

advertising, produces the best results.


Paid advertising is a straight-forward process and platforms have clear guidelines on 

what products, services and campaigns they allow and how to run them. Just using 

 is proven to drive traffic to your site by 27%. In fact, Facebook is the 

social media platform that delivers the highest digital ad ROI (return of investment) 

according to marketers.


Based on average costs, Facebook ads provide a cheaper alternative to search engine 

ads. The best part is that the ad campaigns are totally customisable and you decide 

how much you’re willing to spend per day and how long the ads run. You can also target 

users based on location, gender, age, interests, and more.

Paid advertising

https://www.emarketer.com/content/digital-ad-buyers-say-google-facebook-deliver-the-best-roi
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13 Start an affiliate programme

Instagram is popular for advertising. It’s very well suited for those who target young 

audiences as 71% of its users are under the age of 35. As it is owned by Facebook, the way it 

works is pretty much the same as Facebook Ads. You can choose the objectives from three 

categories with many targeting options (such as age, gender, language, country, and many 

more).  It’s best to combine the available options by choosing the ones that work best for your 

brand’s goals. This way you will get traffic that converts users into customers rather than 

wasting money on people who are simply not interested.

An affiliate programme is a partnership in which you pay the affiliates (publishers) for 

sending them traffic or sales. What you get out of this collaboration is that affiliates 

usually write an article about your product, recommending it to readers to buy, and put 

the referral link.


This is a cost-effective way to drive traffic to your website and increase conversion rates. 

But before choosing an affiliate, you need to know who your target audience is. You need 

to select publishers that are appealing to your consumers and relevant to your niche.
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88% of videos that rank on the first page of Google SERPData shows that  are from 

Youtube. In fact, the increased usage of mobile devices has led to the explosive growth 

of video content across all mobile channels.


A way to use video content to drive traffic to your website is by uploading videos to 

Youtube with reviews of your products or discussion of the benefits of using them. You 

can put a call to action text on the video or end it by inviting them to visit your website.


Don’t overlook the description box for the video. Write a call to action sentence along 

with your link in the description box. You can also try the approach of sponsoring 

Youtube channels. This is a specific form of influencer marketing. You pay creators to 

make a video in one of the following styles:

A dedicated sponsored video. The entire video is about your products (a format 

known      as vlogging in which your products are the main focus). 

Create a Youtube channel14

https://blogs.perficientdigital.com/2018/03/19/why-youtube-is-really-powerful-in-google-search-heres-why-158/
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The price for sponsoring a video varies. The larger the channel’s following, the higher the 

price. Some channels also set a flat fee (pay per video) while others charge per view, so 

it’s wise to shop around.

A sponsored mention is where the channel owner calls out your brand or product at 

some point in an otherwise random video. The product won’t be the main focus of the 

video, but the creator will explain why it’s such a useful thing to have.a
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Summary

As a website owner, increasing traffic to your website should be a no brainer. The good news is 

there are a number of ways to drive more traffic – both paid and free. You don’t need to spend 

a lot of money to improve the visibility of your site, but you will have to put in the time and effort.


Your strategy should include a combination of free and paid methods to drive traffic to your 

website described above. This will guarantee your content reaches a wider audience and 

attracts more traffic.



Financial stats and analytics

Hassle-free account setup

Unlimited invoicing on the go

No hidden fees

24/7 support        
for your business



24/7 support     
for your business

With Amaiz business banking you can prepare for Self 
Assessment nice and early and here’s why:

We categorise the expenses as you go –  you can 
estimate how much you can write off 

You can issue invoices right from the app and keep 
detailed records of your sales

You can link your transaction feed to an accounting 
system or import a CSV with your transaction history

When in doubt, you can ask our accounting experts

Open account

https://amaiz.com/open-account



